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Studies show that watching a beaver eat
cabbage lowers stress by 17%
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Dependency



Options to Consider




Experiences: Temporary Shift?

Pre-COVID19 Post-COVID19

W Satisfaction
W Surprise
Sacrifice
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Role of Wellness Travel

Southern Europe
Central & Eastern Europe
Western Europe

Northern Europe

0% 10% 20% 30% 40% 50% 60% 70%
I International trips (Very important) B International trips (Somewhat important)
B Domestic trips (Very important) B Domestic trips (Somewhat important)

e X/

Wo rldWide Wellness Tourism

Association




Triggers

Fitness

Reward self

De-stress
Recharge

Pampering

Indulgence
Rejuvenation
Flourishing
Learning
Transcendence
Prevention
| Self-healing |
Self-development/improvement |
Belonging I
ESCaisnn |
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Growth Options &

Directions
Trade & Industry
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Northern Europe

Solo women Day spa Rituals

Couples Destination spa Psychological therapies

Groups of friends Workplace(corporate [Therapeutic recreation
wellness trips

Guests looking for Eco-spas & wellness Medical wellness &
healthy services facilities rehabilitation
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Couples

Guests looking for
healthy services

Solo women

Same sex couple
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Western Europe

Facilities

Services/Treatments
Medical spa and Therapies based on

natural resources

Psychological therapies

Medical wellness &
rehabilitation

Nutritional and detox
programmes

Workplace wellness trips




Central & Eastern Europe

Services/Treatments
Guests looking for Mineral/hot springs Therapies based on
healthy services spa/bath natural resources
Rehabilitation (both
Couples Hotel spa (urban location) physical & addiction

related)

Medical spa and
hotel/resort/centre

Wellness and spa .
Solo women & men Rituals
hotel/resort/centre
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Families with children Medical wellness




Southern Europe

Services/Treatments

Couples Thalasso hotel/spa/centre ISpiritual practices :
Complementary natural ™
Solo women Resort spa .
medicine
Guests looking for Wellness and spa .
healthy services hotel/resort/centre PREUES 4 TS
Families with children [Fa”.“."‘.’ spas & wellness ] [Therapeutic recreation ]
facilities
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Take Home Messages

Travellers
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Travellers in Europe

Want to GAIN better knowledge



Travellers in Europe

Start to THINK about wellness-
focused trips



Travellers in Europe

Will LOOK for wellness-contributing
options during their trips
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Take Home Messages
Trade & Industry
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Trade in Europe

of services is as important as
wellness-focused travel
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Trade in Europe

IS expected
from agents & providers
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Trade in Europe

Importance of destinations
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Trade in Europe

> Role of established brands
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Immersion therapy

Why do baths incubate ideas?

Books, arts and culture

Prospero

Many writers, artists and philosophers have sought inspiration
in the tub
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Resources
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Education @}

Technology

Hospitality
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DEMAND & MOTIVATION

e Healthy Services @ Health Tourism

Need to!

R\ 2
Medical

Wellness

Want to!
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More intelligence about wellbeing,
leisure & travel @htww.life

Laszlé Puczkd
CEO & Co-founder
laszlo@htww.life
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